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ABSTRACT
This quantitative research focuses on the awareness, acceptance, preference and 
buying intention of the patrons of San Francisco Coffee towards sales promotion 
activities done by the company. This research is addressed through four objectives -  
1) to identify the level of San Francisco Coffee patrons’ awareness towards the 
company’s sales promotion, 2) to uncover the factors that attract San Francisco Coffee 
patrons’ acceptance towards the company’s sales promotional. 3) to unravel San 
Francisco Coffee patrons preference towards company’s sales promotional, and 4) to 
determine how San Francisco Coffee patrons’ buying intention affected by the 
company’s sales promotional. Data for this entire research is gathered using a survey 
method, which involved 364 patrons where convenient sampling was applied. These 
findings were categorized according to the objectives. Firstly, most of the respondents 
are aware on the sales promotion through Facebook. Secondly, in terms of the factors 
that attract them the most are the color, creativity and the message of the 
advertisement itself. Next, the respondents preferred to get any promotional messages 
from the company through newspaper, Facebook and Twitter apart from any other 
media. Lastly, in terms of the persuasiveness of the sales promotion, the data showed 
that most of them feel persuaded towards the buy-one-free-one and price discount 
promotion done by the company. Consequently, the researcher observed that the 
patrons of San Francisco Coffee are satisfied with the sales promotion techniques in 
fulfilling and satisfying their needs that also resulted to the effect of sales promotion 
contributes to high awareness, acceptance, preference and buying intention towards 
the patrons.
ACKNOWLEDGEMENT
I thank God for answering my prayers for giving me the strength and courage to complete 
this thesis and blessed me throughout the journey of obtaining the Master of Arts in 
Communication and Media Studies, Alhamdulillah.
This thesis would not have been possible without the guidance and the help of several 
individuals who in one way or another contributed and extended their valuable assistance 
in the preparation and completion of this study. First and foremost, my utmost gratitude 
goes to Dr. Noor Mayudia Mohd Mothar, for her patience, time, sincerity, steadfast 
encouragement and continuous support to complete this study. She has been my 
inspiration as I hurdle all the obstacles in the completion of this research work, as well as 
for the systematic guidance and great effort she put into training me to be-a better 
researcher.
My very sincere appreciation also goes to Universiti Teknologi MARA (UiTM), 
Malaysian Ministry of Higher Education for the financial aid and to all respective 
personnel from UiTM’s Faculty of Communication and Media Studies who have been 
given this opportunity and assisting me with the necessary procedures throughout the 
whole semesters. Likewise, I appreciate every single former lecturers, classmates, course 
mates and colleagues from the industries for the support and inspiration whenever I was 
in need.
I would also like to express my gratitude to San Francisco Coffee’s organization for 
giving a wonderful and precious experience as I complete this thesis. To the Marketing 
Executive, Engku Jannah, thank you so much for her kind concern and consideration 
regarding my requests as well as the rest of Outlet Managers and baristas in KLCC and 
E@Curve outlet.
I am thankful to my siblings, relatives, and close friends for the moral support that I really 
needed when I felt down. To my husband, Shazreeq Alhadi, thank you for your existence 
in my life. You gave much motivation, support, time and effort along the way that makes 
me feel less-lonely.
Finally, I dedicate this work to my beloved mother Jamaah Johanib and my late father, 
Ramli Samsudin. No words can describe how important you are in my life. You are the 
most precious thing 1 could ever have, thank you so much for your love, trust and 
patience in me. And I will always be thankful for that.
